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Two features in BW Businessworld's Marketing
Whitebook
Co-authored, bylined features in consecutive editions of a national business annual, 2021-22 and 2023-24.

2 2 11 Bylined

2 0 2 3 - 2 4  E D I T I O N  ·  PA G E S  3 4  TO  3 7

AI in Marketing: Where Are Humans in the
Equation?
BW Businessworld Marketing Whitebook 2023-24

Opens with the failures (Google Photos, Microsoft Tay, IBM
Watson for Oncology) and asks what "actionable knowledge"
really means. Sets out nine places AI in marketing goes
wrong, from biased training data and misread intent to click
fraud, algorithmic instability and hollow personalisation, and
argues the fix is not a better model but a retrained marketing
department that refuses to abdicate judgment to the machine.

2 0 2 1 - 2 2  E D I T I O N  ·  PA G E S  4 2  TO  4 8

Creating Leaders for the Metaverse Age
BW Businessworld Marketing Whitebook 2021-22, section 1.3

Uses the metaverse as the occasion for a leadership
argument. Reviews eight classical leadership theories, groups
them as "Architect" styles built for definable goals, and
proposes the "Gardener": visions over goals, patterns over
plans, comfort with contradiction. Draws on Carse's finite and
infinite games and Sinek's infinite mindset to define the leader
an evolving, participant-built system needs.

T H E  N I N E  FA I L U R E  M O D E S  N A M E D  I N  T H E  P I E C E

1 Bias in training data · 2 Misread audience intent · 3 Narrow
questions, faulty conclusions · 4 No human or emotional read · 5
Click and impression fraud · 6 Privacy and ethics · 7 Algorithmic
instability · 8 Unintended consequences · 9 Hollow
personalisation. The close: "If Unlearning was a catchword then
Marketing departments need to catch it now."

T H E  G A R D E N E R ,  I N  F O U R  P R A C T I C E S

Start with visions, not goals. Watch progress daily, ready to nurture
the unexpected. Look for patterns to cultivate rather than
milestones to hit. Be willing to be contradicted, by yourself and by
others. Then seven traits of the infinite-game leader, from
articulating a positive vision to mastering the traverse between
logical and creative thinking.

What the pair shows: the same thought-leadership method applied twice for the same editor, two years apart. Each piece names
a real problem, builds a framework the reader can carry away (nine failure modes; Architect versus Gardener), and lands on a
call to action rather than a summary.

Role: co-author. Argument, structure and writing, published under a joint byline. Full pages reproduced on the following sheets.
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